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Fig. 1  Theoretical model
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Tab.1 Descriptive statistical analysis and correlation analysis
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Tab.2 Reliability and validity test
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Tab.3  Necessity test result of conditional variables

- RN EILEAT = MBI
consistency coverage consistency coverage

FaRA SN ELL TN 0.854 0.768 0.764 0.488

~ FERHRA 0.404 0.697 0.637 0.817

KERMA 0.785 0.814 0.653 0.503

~ RARMA 0.521 0.669 0.758 0.724

BELATIN 0.897 0.758 0.752 0.473

~ A A 0.376 0.671 0.615 0.816
UGC i & UGC {5 B i & 0.820 0.820 0.674 0.501

~UGC 15 B i 0.501 0.674 0.758 0.758

UGC B3 it 0.853 0.779 0.748 0.508

~UGC H Bt 0.461 0.711 0.675 0.773
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Tab.4  Configuration of user value co creation behavior in virtual brand communities
—r RN EILTT R FER N EILEITTH
Ta, Ta, Ta, Th Te NTa NTb NTec

S5HH A (SE) U ® ° ® ®
KEIKA(RE) o ® ® ® ® ® ®
Ak A (CE) ) ) ® ° ® ®
UGC {5 B (U1Q) . ° ° ® ® ®
UGC H3)jfit (UCQ) . . ® ®
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Research on the impact mechanism of user value co-creation in virtual
brand community ;: Multi-factor configuration analysis based on fsQCA

YANG Yi, CAO Xueqian, XIONG Mengjun
(School of Economics and Management, Xi’an University of Technology, Xi’an 710054, China)

Abstract; With the sharing economy sweeping the world, and the rise and popularization of emerging technologies
represented by the Internet, the focus of enterprise brand building has begun to change, and more attention has
been paid to building a healthy cooperative relationship with consumers, sharing and integrating resources. There-
fore, many enterprises have begun to focus on-creating virtual brand communities, that is, online communities built
on the Internet platform for brand enthusiasts to interact socially around brands. Users participating in value
co-creation in virtual brand communities are both value producers and value receivers. With continuous interaction,
they integrate resources such as knowledge, information, and experience to generate information about the brand,
product, or service, achieving the goal of co-creation. In the practice of co-creating user value in virtual brand
communities, how to improve user participation, maintain the long-term health and sustainable development of the
community , and other key issues that community operators urgently need to address. Therefore, as a key element in
solving such practical problems and promoting user value co-creation behavior, user social network embedding and
user generated content quality are gradually becoming hot research topics. Through literature review, it can be
found that although user social network embedding and user generated content quality belong to different dimen-
sions, from the perspective of value creation, network embedding and UGC quality are essentially interdependent.
In addition, at the level of research methods, existing studies mainly use traditional research methods such as struc-
tural equation modeling to explore the impact of user social network embedding and user generated content quality
on user value co-creation behavior. There are few studies that explore the synergistic effect of social network embed-
ding and user generated content quality on user value co-creation behavior. Therefore, in order to explore the driv-
ing path of user value co-creation behavior in virtual brand communities, this study adopts a configuration perspec-
tive and uses the fuzzy set qualitative comparative analysis method (fsQCA) to explore the synergistic effect of five
antecedent conditions on user value co-creation behavior in virtual brand communities from two levels: content qual-
ity generated by virtual brand community users and social network embedding. Research has found that the quality
of user generated content information, the quality of user generated content interaction, structural embedding, cul-
tural embedding, and relationship embedding are not necessary conditions for promoting user value co-creation be-
havior in virtual brand communities alone. There are three paths that drive user value co-creation behavior in virtual
brand communities, namely the °relationship culture driven model’ , ‘structure knowledge driven model’ , and
‘ network information driven model’. Among them, the ‘relationship culture driven model’ can be further divided
into social network embedding driven path, user integration and knowledge driven path, and user integration and
interaction driven path; The reasonable matching between user generated content quality and social network embed-
ding plays an important role in promoting value co-creation behavior among users in virtual brand communities. The
research conclusion can not only enrich the research system of social network embedding and user generated content
quality,, but also provide a new perspective for the study of user value co-creation behavior in virtual brand commu-
nities, and provide reference for subsequent related research.

Keywords : virtual brand community; social network embedding; UGC quality; value co-creation
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